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Bittle, Scott. Where did the jobs go— and how do we get them
back?: your guided tour to America’s employment crisis, by
Scott Bittle and Jean Johnson. William Morrow, 2012. 342p ISBN
9780061715662 pbk, $16.99
Every aspiring US politician has a jobs plan. Proposals include
higher taxes, lower taxes, less federal stimulus, more federal stimulus,
more free trade, less free trade, longer unemployment benefits, shorter
unemployment benefits, more regulation, and less regulation. This book
is intended as a “citizens’ guide” to the major aspects of the debate about
economic growth, and the authors (senior fellows, Public Agenda) aim to
explain the best thinking on the subject. Initially, they lay out six reasons
to worry about jobs, even if you have one. The bad news is that America
has fallen behind its competitors in areas such as income, education,
infrastructure, and long-term debt. Moreover, trends in the US economic
system, such as the loss of manufacturing jobs and the rise of part-time,
low-wage employment, are problematic. The authors proceed from this
context to an analysis of the “big debate” about jobs, summarizing the
major positions on taxes, regulation, inequality, education, and spending
as related to job creation. They conclude with “fourteen big ideas”
to establish more and better quality jobs. Overall, this is a readable,
thoughtful contribution to the problem of decent work for Americans.
Summing Up: Recommended. HH General readers and all levels of
undergraduate students.—R. L. Hogler, Colorado State University
49-6974
HF5415
2011-38487 CIP
Burcher, Nick. Paid, owned, earned: maximizing marketing returns
in a socially connected world. Kogan Page, 2012. 279p index ISBN
9780749465629 pbk, $26.95
This book is invaluable for marketers bent on successfully navigating
the digital age. Teeming with examples, the book boils down a complex
world bursting with media options in very understandable and relevant
language. Burcher, social and digital media professional, advises that
marketers need to employ systems thinking in viewing communications as
a synergy of paid media (e.g., traditional advertising), owned media (e.g.,
Coke vending machines or trucks emblazoned with the logo), and earned
media (e.g., online conversations via Twitter). The great similarity among
products and services puts significant value on forming an amalgam of
powerful communications options that are “always-on,” allowing the
marketer to truly engage consumers. In addition, social media allows
businesses to get very personal. Customer feedback is fundamental if
business practitioners subscribe to the idea that consumer value and
satisfaction stem not from the products and services themselves but from
the experiences they provide. Burcher describes how the digital age
makes it possible to “track and optimize quickly” during a campaign in
ways never imagined. This is an exceptionally informative, relevant, and
readable book. Summing Up: Highly recommended. HHH All readers,
especially practitioners, academics, researchers, and undergraduate and
graduate students.—N. A. Govoni, Babson College
e 49-6975		
[Internet Resource]
Business Stages for Entrepreneurs, from the James J. Hill Reference
Library.
URL: http://www.jjhill.org/business_stages/
[Visited May’12] This site is part of the James J. Hill Library, a
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private nonprofit business reference library founded in 1921. Containing
hundreds of links to carefully preselected resources, Business Stages
for Entrepreneurs functions as a portal to resources that can help
entrepreneurs start, run, and grow their businesses. The home page is
organized in tabs by the five stages of a business: exploring, beginning,
growing, managing, and maturing. Within each section are numerous
subcategories to locate specific topics. The site’s main focus is to provide
business owners with reliable information to help them succeed in their
business enterprises, regardless of their current business stage. The
majority of resources are free, but a few require free registration, and
some are fee based. If the resource requires registration or a fee, the entry
description for that resource is followed by a bolded annotation. Each
resource contains a brief annotation and a rating: outstanding, excellent,
very good, good, or fair. The design is clean and includes go buttons
and drop-down menus that facilitate a quick review of everything that
the page contains. Simple and user-friendly, this site summarizes the
different stages of a business and presents information in a way that is
easy for business owners to understand and implement. Summing Up:
Recommended. HH All levels of students; faculty; practitioners; general
readers.—L. Camacho, Brigham Young University
49-6976
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Cracknell, Andrew. The real mad men: the renegades of Madison
Avenue and the golden age of advertising. Running Press, 2012
(c2011). 224p bibl index ISBN 9780762440900, $28.00

CHOICE

2331

